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2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
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Q.1 Al&uHisdlos wIvl ; 20
Answer in Brief :

a  olYsilofl culuAl (),
Define Sampling.

b RIS S2letl dHIR) el Q) B 2
What do you mean by Qualitative Data?

c MU A ([AsANQl LRl S0,
Define Time Series Analysis.

d WBRal (AR AL R~d 52,
Define Marketing Control.

e SIARes USR] dHI) 21l 9] B 2
What do you mean by Domestic Marketing?

f o Aoiq [AAAQL AVALRIA 53,
Define Channel Control.
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SoopHR [Saleeel] dHIR] Hdee 9 8 2
What do you mean by Consumer Delight?

UMLCSS HI5(E2L glRL dHIRL Al ) B 2
What do you mean by Social Marketing?

HI5(391 Aoiltaa cyluAllRld 3.
Define Marketing Research.

QY 1QLef] B 1911E) o] Fvyuid Usg (el dHIR) ) v1el ] 2
What do you mean by Casual Method of Sales Forecasting?

Q.2 YI5(3a1 et Ul5ULA (AAddIR AHoMd).
Explain Marketing Research Process in detail.

Q.2

Q.3

(@)

(b)

(a)

(b)

WYql
OR

WidRAYY HI5(32] (AR AU 53l YR uuextd).
Explain Factors affecting International Marketing Decisions.

19U GeleWL) A18 A (UM Ueg(duRe{] o5 Aru(E) ueg(dsfl AUl

53U,
Discuss briefly Systematic Random Sampling method along with suitable
examples.

Hidlefl 4 1211Elel] vule AHdl.
Explain the Concept of Demand Forecasting.

UIHLCrs HI5(Rolell vald 3] 21 [Asd «l? sHi qHedl.
How the concept of Social Marketing was evolved? Explain in brief.

¥{eql
OR

Q.3 HI5(3o1 vl(Seetl w18l 9f B2 Aol delll UHoxd).

What do you mean by Marketing Audit? Explain its features.
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Q.4 Asid (S8t WlsAM NG [allcy udie ) Huexd). 16
Explain different Steps involved in Channel Design Process.

g ql
OR

Q4w Y5 llio1o] @let(@sdi)edl yul 52, 8
Discuss the characteristics of Marketing Planning.

ol Y531 w\[Seell d2slal [Aaldd R UMl 8
Explain in detail Components of Marketing Audit.

Q.5 dUILefl W 1aLLS]el ulsl [daldai YHomdl. 16
Explain Process of Sales Forecasting in detail.

¥{eql
OR

Q5 UIHLCss HIB[Ralell HIS[E21 QL decll dHoc)l. dN UIHLCss HIS[RaL 12 16

U521 Alegell 3l A (asRid 590 2
Explain Marketing mix elements of Social Marketing. How will you develop a
marketing plan for social marketing?

Q6 gslellul daul (slguwl !) 16
Write Short Notes Any Two :

IR EIESEMICES
Marketing Audit.

2. el L
Bases of Competition.

3. [(alcdd uslreil 21fsd.
Different types of power.

4. od Y5321 waA S\ Res UI5(221 dRell dsldd.
Difference between International Marketing and Domestic Marketing.
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